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SECTION-A

Attem»! any 10 out of 12 questions. Each
question carries 1 mark.

(a) E-Commerse.

(b) E- Marketingix.

{c} Phishing.
{d) SEO.
(e} Search engine.

(f}y Payment gateways.
{g) Reverse Auction.
(hy M-Commerce.
(iy EDIL
() Debit cards v/s credit cards.
() Data mining.
(I} E-branding.
SECTION-B
Attempt any 2 questions. Each carries 10 marks.
Discuss the reasons for emergence of e-commerce in

India.
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Distinguish between traditional marketing and E-
marketing in the context of banking in India.

Why is it critical for the e-marketers 1o measure the
afittude of the consumers towards technology?

Writgra note on segmentation, targeting and
positiéfiing.
SECTION-C

Discuss in dgtaib-r\oadcast, narrow cast and pointcast
media.

Analyze online purdbasg and payment behaviour of
Indian consumers andSUGgest alternative strategies
to boost e-commerce. http://www.gnduonline.com

Discuss in detail steps in searfiNghgine optimization.

Write a note on mobile mayk§ting trends and
technologies.
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