
  

 

 

B.B.A. DEGREE EXAMINATION —  

JUNE, 2019. 

Second Year 

PRODUCT MANAGEMENT 

Time : 3 hours Maximum marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. What are product related strategies? 

 ö£õ¸Ò \õº¢u ~qUP[PÒ Gß£Ú ¯õøÁ? 

2. What do you mean by product planning? 

 ö£õ¸ÍõUP vmh®  GßÓõÀ GßÚ? 

3. Explain the different stages for the introduction of 

a new product. 

 J¸ ¦v¯ u¯õ›¨¦ AÔ•PzvØPõÚ öÁÆ÷ÁÖ 

Pmh[PøÍU öPõsk ö\À¾[PÒ. 
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4. What is Branding? What are its disadvantages? 

 SÔ±hÀ  GßÓõÀ GßÚ? Auß wø©PÒ ¯õøÁ? 

5. List out in merits and demerits of Labelling. 

 ö£õ¸Ò ÂÁµ ^miß |ßø© wø©PøÍ¨ £mi¯¼kP. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. What is a product? What do you understand by 

product mix? 

 ö£õ¸Ò  GßÓõÀ GßÚ ©ØÖ® ö£õ¸mP»øÁ £ØÔ 
}Âº AÔÁx ¯õx? 

7. What are the functions involved in product 

planning? 

 ö£õ¸Ò vmhªku¼À öuõhº¦øh¯ £oPÒ 
¯õøÁ? 

8. What is new product? How it is developed? 

 ¦v¯ ö£õ¸Ò  GßÓõÀ GßÚ? Ax GÆÁõÖ 
E¸ÁõUP¨£kQßÓx? 

9. What is “branding”? Describe the various 

branding policies. 

 SÔ±hÀ  GßÓõÀ GßÚ? £À÷ÁÖ SÔ±hÀ 
öPõÒøPPøÍ ÂÁ›UPÄ®. 



 UG–311 3

10. Explain in detail the functions of packaging. 

 ö£õ¸Ò PmkPzvß £oPøÍU Â›ÁõP GÊxP. 

11. Explain the different stages of the product life 

cycles. 

 \µUSPÎß ÁõÌUøP `Ç¼À HØ£k® {ø»PøÍ 
ÂÍUSP. 

12. Define ‘Packaging’. What are the requisites of a 

good packaging? 

 "Pmk©®' – Áøµ¯Ö. J¸ |À» Pmk©zvß 
CßÔ¯ø©¯õø© ¯õøÁ? 
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