
  

 

 

B.B.A. DEGREE EXAMINATION –   

DECEMBER, 2018. 

Third Year  

MARKETING RESEARCH  

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks)  

Answer any THREE questions. 

All questions carry equal marks. 

1. What do you mean by marketing research? State 

its scope. 

 \¢øu°¯À B´Ä Gß£uØS } En¸® ö£õ¸Ò 
¯õx? Auß ÷|õUP[PøÍ TÖP. 

2. What are the merits and demerits of sampling? 

 ©õv› Gkzu¼ß |ßø© ©ØÖ® wø©PÒ ¯õøÁ? 

3. What is editing data? State its main objectives. 

 uPÁ¼ß öuõS¨¦ GßÓõÀ GßÚ? Auß 
÷|õUP[PøÍ TÖP. 

 UG–428 BBAM–35

http://www.tnouonline.com

http://www.tnouonline.com


 UG–428 2

4. What do you mean by research product? 

 ö£õ¸Ò B´Ä Gß£uØS } AÔ²® ö£õ¸Ò ¯õx? 

5. Describe pre testing method of advertising 

research. 

 ÂÍ®£µ® ö\´uÀ B´Âß £À÷ÁÖ •¢øu¯ 
÷\õuøÚPøÍ ÂÁ›. 

PART B — (4  15 = 60 marks)  

Answer any FOUR questions. 

All questions carry equal marks. 

6. Explain the need and importance of marketing 

research. 

 \¢øu°¯À B´Âß ÷uøÁ ©ØÖ® •UQ¯zxÁzøu 
ÂÁ›. 

7. Discuss the various sources of data in marketing 

research. 

 \¢øu°¯À B´Âß £À÷ÁÖ uPÁÀ Buõµ[PøÍ 
ÂÁõvUP. 

8. What are the various sampling techniques? 

 £À÷ÁÖ ©õv› ~m£[PÒ ¯õøÁ? 
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9. Describe the various process of interview. 

 ÷|ºPõn¼ß £À÷ÁÖ |øh•øÓPøÍ ÂÁ›. 

10. What are the factors to be considered while 

carrying out product research?  

 ö£õ¸Ò B´ÂøÚ ÷©ØöPõÒÐ® ö£õÊx GßÚ 
PõµoPÒ P¸zvÀ öPõÒÍ¨£h ÷Ásk®? 

11. Describe the format for a marketing research 

report. 

 \¢øu°¯À B´Ä AÔUøP JßÔß ÁiÁø©¨ø£ 
_¸UP©õP ÂÁ›. 

12. What is outdoor advertising? State its merits and 

demerits. 

 ¦Ó ÂÍ®£µ® GßÓõÀ GßÚ? Auß |ßø© ©ØÖ® 
wø©PøÍ ÂÁ›. 

___________ 
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