
  

 

 

B.B.A. DEGREE EXAMINATION –  

DECEMBER 2018.   

Third Year   

MARKETING RESEARCH 

Time : 3 hours Maximum  marks : 75 

PART A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the importance of marketing research. 

 ©õºUöPmi[ Bµõ´a] •UQ¯zxÁ® ÂÍUSP. 

2. What is exploratory design? 

 Psk¤i¨¦ ÁiÁø©¨¦ GßÓõÀ GßÚ? 

3. What is questionnaire? 

 ÂÚõ¨£mi GßÓõÀ GßÚ? 

 UG–405 BBA-35

http://www.tnouonline.com

http://www.tnouonline.com


 UG–405 2

4. What is test marking? 

 ÷\õuøÚ ©õºUöPmi[ GßÓõÀ GßÚ? 

5. What is copy testing? 

 ¤µvø¯ ÷\õuøÚ GßÓõÀ GßÚ? 

PART B — (4  15 = 60 marks) 

Answer any FOUR questions 

6. Explain the importance of marketing research and 

its process. 

 ©õºUöPmi[ Bµõ´a]°ß •UQ¯zxÁ® ©ØÖ® 
AuÝøh¯ ö\¯À•øÓ? 

7. What are the methods of data collection? 

 uPÁÀ öuõS¨¤ß •øÓPÒ GÊxP. 

8. What are the methods used in sampling? 

 ©õv›°ß £¯ß£kzu¼À •øÓPøÍ ÂÍUSP. 

9. What media would you select for consumer goods? 

Explain. 

 «i¯õ ÷uºÄ I¢x ~Pº÷Áõ›ß ö£õ¸mPÒ ÂÁ›. 
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10. What are the types of research design? 

 Bµõ´a] ÁiÁø©¨¦ ÁøPPÒ GÊxP. 

11. Why do we have to do a market research? When is 

it important? 

 ©õºUöPmi[ Bµõ´a] GuØS ÷Ásk®? Hß AuøÚ 
ö\´¯ ÷Ásk®? AuÝøh¯ •UQ¯zxÁ®. 

12. Explain the advantages and disadvantages of each 

of the sampling techniques. 

 ©õv› ~m£[PÎß |ßø© ©ØÖ® wø©ø¯ ÂÍUSP. 
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