
 

  

 

 

B.B.A. DEGREE EXAMINATION –  

DECEMBER, 2018. 

Third Year 

RETAIL MARKETING 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3 × 5 = 15 marks) 

Answer any THREE questions. 

1. Define Retailing. 

 ]À»øÓ ÁoPzvØS C»UPn® ÁøµP. 

2. What do you mean by retail marketing? 

 ]À»øÓ ÁoP Â¯õ£õµ® GßÓõÀ GßÚ? 

3. State the meaning of retail pricing. 

 ]À»øÓ Âø»°ß ö£õ¸Ò TÖP. 

4. State the objectives of promotion. 

 A¤Â¸zvß ÷|õUP[PøÍ TÖP. 
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5. What do you mean by management planning in 

retailing? 

 ]À»øÓ ÂØ£øÚ°À {ºÁõP vmhªkuÀ GßÓõÀ 
GßÚ? 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Explain the characteristics of retailing. 

 ]À»øÓ ÂØ£øÚ°ß £s¦PøÍ ÂÍUSP. 

7. Discuss the various location theories. 

 £À÷ÁÖ Ch® ÷Põm£õkPøÍ ÂÁõv. 

8. Enumerate the factors influencing on retain 

pricing. 

 ]À»øÓ Âø»ø¯ wº©õÛUS® PõµoPøÍ 
ÂÍUSP. 

9. Discuss the consumer behavior in the retail 

context. 

 ]À»øÓ `Ç¼À ~Pº÷Áõº |hzøuø¯ ÂÁõv. 

10. Explain the different types of advertising 

methods. 

 ÂÍ®£µ •øÓPÎß ÁøPPøÍ ÂÍUSP. 
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11. Explain the importance of personal selling 

 ÷|µi ÂØ£øÚ°ß •UQ¯zxÁzøu ÂÍUSP. 

12. Distinguish between advertising and personal 

selling in retail. 

 ]À»øÓ ÂØ£øÚ°À ÂÍ®£µzvØS® ÷|µi 
ÂØ£øÚUS® Cøh÷¯ EÒÍ ÷ÁÖ£õkPÒ ÂÍUS. 
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