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" 6.4:E - 2 : Paper — 3 : CONSUMER BEHAVIOUR

ie 3 Hours Max. Marks: 90

?nstruction : Answers to be completely in English.

| h"‘“%ﬁ SECTION - A

Answer any ten of the followmg Each cames 2 marks.
a) What 1 is. the family packagmg ?
ymarlh). What is Social class mobility ?,
(3)(1%2) D;éﬁné the term *Group Dynamics’.
| 1) Mention the stage in buying process.
easures) Suggest some important cbmpohents of culture..
:)" "What do -you mean by -qualitaﬁve research ? . -
Act wr) Mention any four rights of Consumer.
), Give the meamng of Social respomlbxlmes of busmess.
") Define the term ‘buying motives’.
“y Define the terni buyer behaviour. |

) Give the meahing of comparative reference Vgroup.
* ) Define Sociocultural Segmentation:

| SECTION - B

wer any five of the following questions in about 30 lines each. Each question
s 5 marks.

Tiefly explain the cultural value and consumer behav10ur

'neﬂy explam the dlfferent types of groups
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4. Define personality. State the factors determining personality.

(9]

.. Write a short note brand loyal consumer.

. Briefly explain the importance of Consumer Decision Making Process

~N N

Discuss briefly the Engel-Kollat-Black well model.
8. Discus.s“brieﬂy the social responsibilities of Management and Ethics.
9. How is Family considered as a reference groups 7 - -

SECTION - C

Answer any three ‘"'questions. Fach question carries 15 narks,

10. What are the roles of family members in Decision Making ? Explain.

11. What do mean by cross-culture ?'DiSéuss the basic areas related to cross-c

12. Define social class. How do you:rr;le‘asure it 9 N

13. Define perce.ption:r Why do indi{'id-i_lals hold .different i)erceptions ?

14. Explain Current Trends in consumer behaviour.




